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LANT LANTE
MACTEP AKAJEMCKE CTYOWJE AN
HacTtaBHu npegmert:
OsHaka npegmeta:  ICTA29 MeTo,u,e n CUCTEeMU NocCJrioBHe VIHTeJ'IVIFeHLI,VIJe
Bpoj ECINE: 6
HactaBHuk 3a npegaBana: Koaueuh Anekcangap, goueHt Man6awa Byk, goueHT
H :
acTasHmum HacTtaBHuk/capagHuk 3a [JOH: Cnneka JeneHa, goueHT
CraTtyc npegmerta: 4
Bpoj yacoBa akTmBHe HacTaBe(HeaesbHO)
Mpenaeama: Bexbe: Opyrv obnvum HacTage: CTYAVCKM UCTPaXuBaYKu pag: QOcTtanu Yyacosu:
3 0 3 0 0
MpegmeTn npegycnosun Hema
Ycnosu:

1. O6pa3oBHM UNIb:

Yno3HaBawe CTydeHTaTa ca KOHUenTuMa U TexHukama nocrnoBHe uHTenureHumje (Business Intelligence, Bl) n aytomatcke aHanuse
nocrnosHux nogataka (Business analytics, BA). OcnocobrbaBarwe CTyaeHaTa 3a NpuMMeEHy TexXHuKa, meToda W anarta m3 obnactu
MOCMOBHE WHTENWreHuuje n aytomaTcKke aHanmse MOCroBHMX nopataka ca uwrbem yHanpehewa nocrnoBawa U AoHOWeHa 60rbunx
NMOCIIOBHWX OAs1yKa.

2. Ncxopm obpaszoBatsa (CTeveHa 3Hawa):

YcBajawe KkoHUenaTta, TexHuKka u anarta nocrnioBHe uHTenureHumje. CTygeHT je obyveH ga Bpwu npuKynibawe, obpady wu npea-
npouecupamne MOCMOBHMX ModaTaka; MpuMeryje TexXHuke M3 0bnactTu ucTpaxuBamwa MNoAaTaka, MAaLUMHCKOT yyersa, padyHapcke
WHTeNUreHumje n cTatucTuke 3a aHanuay NnocrioBHYX nodaTtka; npunpema pesynrare ayTomaTcke aHanuse NocrnoBHUX nogaTaka y unrby
noborbLlaka NocnoBak-a; NpojekTyje 1 ogpxaea business inteligence cucteme 1 cucteme 3a NOAPLUKY OANYYMBaHY.

3. Cagpxaj/cTpykTypa npeamerTa:

Mpernen OCHOBHWMX KoHLenaTta MocroBHe WHTenureHuuje. lMpukynrbawe, CKnagulTewe U MHTerpauuja MocrnoBHUX nojataka (data
integration). Ynpasrbawe kBanuTeToM nopartaka. OpraHu3auuja 3Hawa y nocroBHum cuctemuma (knowledge management).
EkcnnopaTvBHa aHanusa MOCMOBHWX NofaTtaka, Kpeupawa U aHanuM3a NnocrnoBHWMX u3BelTaja, online analytical processing (OLAP) u
BM3yanu3auyvja. YnosHaBawe Ca KOHLenTMMa U NpUMEHOM TexXHVKa MCTpaxuBara nopartaka (data mining) 3a aHanu3y nOCMOBHMX
nogaTtaka W Kpevpawe NPeauKTMBHUMX Mofena: knacudukauuvja, KnactepoBake, acouujaTMBHa npasBuiia, NMHeapHa M NOorucTudka
perpecuja. cTpaxvBarte U aHanusa BpeMeHCKux cepuja (time series mining). Mpouecupamwe komnnekcHux gorahaja (complex event
processing) u aHanu3a TokoBa nofaraka (stream mining) - nHTerpaumja n obapaga nogataka U3 pasnuumMTux ussopa: web norosu (web
10T MUHWHT), aHanuaa KnukoBa (LJIMLK cTpeaMm MUHWHT), 6epaa, TEKCT UTA. ca Lurbem OTKpMBaHa MOryRHOCTU Unu NPEeTHW y AOHOLWEHY
nocrnoBHMX MnoTesa. AyTomMaTCcKo OTKpMBake Mofena npoueca (process mining) - aHanmusa noroBa MOCMOBHUX Mpoleca ca LurbemM
ayTomaTtcKor oTkpuBawa Mogena. AHanvaa naHaua cHabpeBana (supply-chain analytics). AytomaTcka geTekumja npesapa y nocrnoBHUM
cuctemuma. Cuctemun 3a nogpLuky opgnydmBamwy (decision support systems). MNMpernen Enterprise resource planning (ERP) cuctema.
AHanusa mynTuMegujanHux nogartaka (multimedia mining). Ynotpeba Metoga ucTpaxuBaka TeKCTa Yy MOCMOBHOjM UHTENUreHuuju -
eKcTpakumja nHdopMaumja 13 NOCNOBHUX U3BELLTaja; ayTOMaTCKO NMpeno3HaBake CTaBoBa M emoumja n3 Tekcta (opinion and sentiment
mining).

4. MeToge n3Bohera HacTaBse:

MpenaBata; PavyHapcke Bex6e; KoHcynTauuje. VicnuT je yecmeHn. OueHa ncnuta ce hopmMmpa Ha OCHOBY ycriexa ca padyHapCKkux
BEXGW M YCMEHOT UCnUTa.

OueHa 3Haka (MakcumanHu 6poj noeHa 100)

MpegucnutHe obaBese O6aBe3Ha | [loeHa 3aBpLUHM ncnuT O6aBe3Ha| [MoeHa
MpegmeTHW npojekat Oa 50.00 | Ycmenu geo ncnuta [Ha 50.00
JlutepaTtypa
P.6p. AyTop Hasns MN3pasay loaunHa
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