Ta6esa 5.2 Cnenudukanuja npeamera

CTyIujCKH IPOrpam/CTyAUjCKU porpamMu . MeHalMeHT

Bpcra u HuBO ctyauja: Macrep akajieMcKe CTyuje

Haszus npeamera: MapKeTHHI Y CIOPTY

HacraBuuk (Uwme, cpenme croso, npesume): Cirapka T. Hukoauh

Cratyc npeamera: W300pHH 3a M0jeAMHAYHA MO

Bpoj ECIIB: 5

YcnoB: HeMa

nsb npenmera

[ub mpenmera je Aa yrno3Ha CTYAEHTE ca MPOOJIEMOM TPKHUILTA Y CHOPTY U (YHKLIMOHUCAKHEM TPIKUIIHUX
npousBoga. CTyJeHTe je HEONXOIHO YIO3HATH ca OCHOBHUM 3Ham-MMa Koja Tpeba 1a mocenyjy MapKeTHHT
MEHallepHy y CIIOpTY, ca ,,anaTuMa‘ 3a ’beroBy edukacHocT. Lusb je Takohe ga cTyieHTH OBIa1ajy 3HalkUMa Ha
OCHOBY KOjux he OuTH cITOCOOHHM J]a OCTBape MapKEeTHHIIKE 33/1aTKe Ha pallioHaIaH M ONTHMaJlaH HaumH.

Hcxon mpeamera

OgnagaBame KOMIETEHIMjaMa yIIpaBJbarba NPoLecCHMa pealn3alyje mpoaaje pode Ha TPXKUILTY CIIopTa,
OJHOCHO 3Hama O CIeUU(PUIHIM 337aluMa CIOPTCKOT MAPKETHHIA U TP)KUIIHUX KOMyHHUKaIMja KOjuMa
mpousBohaun poba u yciryra y o0JacTv CriopTa Joja3e 10 MAJHHOT KYTIIIA.

Canp:xaj npenmera

CrienmjaiHa IpupoJia CIOPTCKOT MapKeTHHTa, MapKeTHHT MEHAIMEHT y crnopTy; CIIOPTCKH MOTPOIIAY;
IMepcniekTrBa y TOHAIIAKY CITIOPTCKOT MOTPOINAYa; YJIora HCTPaKUBamba y CIIOPTCKOM MapKETHHT'Y,;
Cermenranyja Tpxxuinta; Crioprcku mpouspo; Ctpateruje oopazoama 1ieHa; [Ipomonuje; Mecto; OnHocu ¢
jaBHOmhy; KoopnuHucame 1 KOHTPOIUCAKE MAPKETUHT MHUKCA.
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bpoj yacoBa akTHBHe HacTaBe Ocranu 4acoBH:
[penaBama: Bexoe: Jpyru ob6mumm HacTaBe: CTyIujCcKy HCTPaXUBAYKU Pai: 0
3 0 0 3

Metoae uzBohema HacTaBe
Teopujcka HacTaBa: NpeaBama U CCMUHAPH.
[IpakTidHa HacTaBa: TPYIMHN U HHIUBUAYATHU PaJl.

Onena 3Hama (MakcuMaaHu 0poj moena 100)

IpenucnurHe o6aBe3e noeHa 3aBpIIHA HCIHT noema
aKTHBHOCT Y TOKY IIpe/iaBamba 15.00 YCMEHH HCITUT 40.00
NPaKTHYHA HACTaBa 15.00

CEMUHAPCKH paj 3000 | ...




